
 

 

 

L****** TRAVEL – WEBSITE AUDIT & RECOMMENDATIONS 
 

1. EXECUTIVE SUMMARY 

L******Travel.com offers travel services including resorts, tours & cruises, and destination weddings, and targets 
prospective travelers seeking vacation planning support. However, the current site appears basic in design, limited in 
content, and lacking modern UX and SEO best practices, which likely reduces conversions, search visibility, and 
overall brand authority.  
 
This audit highlights key opportunities to enhance visual appeal, user experience, content strategy, search engine 
visibility, and conversion performance — ultimately helping L****** Travel better engage visitors and drive more 
bookings. 
 
2. VISUAL DESIGN & BRANDING 

Current Observation 

• The homepage features basic images and text with minimal styling. 
• There is little visual storytelling or design hierarchy to evoke travel inspiration.  

 
Issues 

• Outdated visual presentation — lacks strong hero imagery, engaging layouts, and emotional appeal common 
in top travel sites.  

• Brand identity feels inconsistent — the site does not communicate a clear, modern brand voice or style. 
 

Recommendations 

• Redesign homepage with a dynamic hero section that includes destination imagery, brief tagline, and clear 
call to action (CTA). 

• Use a consistent visual theme (color scheme, typography, professional photography) to reinforce brand 
identity. 

• Integrate inspirational destination visuals throughout the site to inspire “wanderlust” and engagement — a 
fundamental design principle for travel businesses.  

 
3. NAVIGATION & USER EXPERIENCE (UX) 

Current Observation 

• Navigation is present but very simple with basic menu items like Home, About, Resorts, Contact.  



 

 

 

• There is no obvious search or filtering feature for packages, resorts, or integration of access to review more 
details on resorts. 
 

Issues 

• Limited usability — users may struggle to quickly find specific trips, destinations, or booking options. 
• Lack of hierarchy and focus — the homepage does not lead visitors clearly toward booking or inquiry actions. 

 
Recommendations 

• Simplify and reorganize navigation with drop-downs for key categories (e.g., Destinations, Cruises, Wedding 
Travel, Special Deals). 

• Add an intuitive search/filter bar for travelers to quickly explore destinations and offerings. 
• Introduce persistent call-to-action buttons (e.g., “Request Quote,” “View Deals”) on every page to improve 

conversion paths. 
 
4. CONTENT STRATEGY 

Current Observation 

• Site content is extremely brief and lacks detailed information about packages and travel experiences.  
 

Issues 

• Lacks informative content — no detailed descriptions of resorts, tours, day itineraries, pricing, or benefits. 
• Very limited inspiration — while there are a handful or resorts listed and minimal locations, visitors are not 

inspired by a wide range of options. A website’s job is to inspire connection to the business, and it falls short 
currently. 

• No travel guides or engaging content — missing opportunities to educate and inspire visitors. 
 

Recommendations 

• Expand service pages (Resorts, Cruises, Destination Weddings) to include rich descriptions, pricing ranges, 
itinerary details, and trip highlights. 

• Build a content hub or blog featuring travel guides, destination tips, seasonal insights, and packing lists. This 
not only engages users but also boosts SEO and organic traffic.  

• Incorporate reviews and testimonials from past clients to build trust and social proof. 
 
5. CONVERSION & LEAD GENERATION 

Current Observation 



 

 

 

• Primary contact method is phone and email — no forms or integrated systems to capture leads.  
 

Issues 

• No online booking or inquiry forms — visitors must call or email, adding friction. 
• Lack of trust elements — no visible review ratings, credentials, or awards. 

 
Recommendations 

• Integrate lead capture forms (e.g., “Request a Quote,” “Subscribe to Deals”) with automated responses. 
• Add CTAs strategically on product pages (e.g., “Customize Your Trip”) and track conversions. 
• Include visible trust signals such as client ratings, partner badges, and certifications (e.g., ASTA affiliation). 

 
6. SEO & DISCOVERABILITY 

Current Observation 

• The website is basic with minimal text content — likely lacking optimized SEO fundamentals.  
 

Issues 

• Poor SEO structure — limited keyword-rich content, missing meta titles/descriptions, and weak internal 
linking. 

• No blog or educational content to capture high-intent search traffic. 
• Unclear local SEO optimization for Pittsburgh or service area. 

 
Recommendations 

• Conduct keyword research to identify relevant travel search terms and incorporate them into page titles, 
headings, and body text.  

• Add a blog/content strategy focused on destination planning, travel tips, and trending travel topics to attract 
organic search traffic. 

• Optimize technical SEO elements (page speed, meta tags, schema markup) to improve crawlability and 
rankings.  

• Implement local SEO enhancements (Google Business Profile, local keywords) to attract nearby customers 
searching for travel planning services.  

 
7. MOBILE RESPONSIVENESS & PERFORMANCE 

Current Observation 



 

 

 

• The current site appears to be hosted on a simple platform and may not scale responsively on all devices 
(based on basic markup observation). 
 

Issues 

• Mobile experience likely suboptimal — many users browse and book travel on mobile. 
• Slow loading images and navigation, potentially increasing bounce rates. 

 
Recommendations 

• Implement a fully responsive design that adapts to all screen sizes. 
• Optimize images and code to ensure fast load times — an important UX and SEO factor. 

 
8. COMPETITIVE POSITIONING 

Opportunity 

• Top travel and agency sites use inspirational visuals, robust search and booking technology, and 
personalized recommendations to convert visitors. 
 

Recommendations 

• Benchmark against leading travel websites to adopt best practices in layout, content depth, and functionality. 
• Highlight unique selling propositions (e.g., specialized Italian tours, destination wedding expertise) 

prominently to differentiate L****** Travel from competitors. 
 
 

 

 

Conclusion 

A redesigned L****** Travel website with modern design, stronger content, improved UX, SEO optimization, and 
conversion tools will enhance engagement, increase organic traffic, and position the brand more competitively in the 
travel market. Aligning the site with current travel website best practices can significantly improve visitor satisfaction 
and business outcomes. 

 


